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Features of Defining and Provision the Tourism Enterprise Business Reputation 

This article is dedicated to the study of the peculiarities of defining and provisioning the tourism 
enterprises business reputation in modern conditions. Reputation is one of the key intangible assets of a 
company, directly influencing its competitiveness, customer trust, and financial stability. In the context of 
globalization, digitalization of business, and the active development of social media, reputation management has 
become critically important for tourism enterprises. 

The study examines the key factors influencing the formation of business reputation, including service 
quality, corporate social responsibility, branding, communication strategy, and reputation risk management. The 
role of digital technologies in disseminating information about tourism companies is highlighted, emphasizing 
the necessity of monitoring reviews, ratings, and comments on social networks and online platforms. Special 
attention is given to modern reputation assessment methods, such as sentiment analysis and rating evaluation. 
The article explores the main challenges associated with reputation management in the tourism industry, 
including negative mentions, customer safety threats, risks in the tourism sector, declining attractiveness of 
tourist destinations, and the impact of economic crises. Practical approaches to building a positive corporate 
image and mechanisms for ensuring resilience to reputational risks are proposed. The importance of 
implementing a strategic reputation management system is emphasized, incorporating crisis management, 
communication policies, and the use of analytical tools for assessing the company’s reputation landscape. 

The findings indicate that effective reputation management contributes to attracting new customers, 
strengthening trust among partners and investors, and enhancing the competitiveness of tourism enterprises. 
reputation, management, tourism, tourism enterprise, brand, threats, risk 
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